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COMPANY OVERVIEW

At Clarity we are benefiting the
cleanup of ocean waste while
also giving glasses to those wi-
thout the ability fo purchase
correctional eyewear. We ac-
quire our plastic through a bus-
iness contract with The Ocean
Cleanup, an ocean waste cle-
anup company located in Cali-
fornia. This plastic is recycled and
then crafted into designer glasses
that are sold to the general public.
Setting us apart from other eyewear
companies, every pair purc-

two main products: prescription eye-
wear and sunglasses. Selling both
of these products allows us to app-
eal to more of the general public
and not limit ourselves to only tho-
se who need corrective eyewear.
The enviromnental issue of plastic

. waste in our oceans and the dire
need for millions of people who have
vision problems but do not have the
ability to purchase correctional
eyewear, is the motivation

behind our business.
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LOGO DEVELOPMENT

Our first logo design originated from the
company name, “Ocean Eyes". When we
decided to revise our business name,

we knew something had to change.
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The second logo incorporated the last design
alongside our new company name and slog-

an. Looking at this redesigned logo,we concl-
uded that this wasn't the look we wanted.
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After the second revision, we decided that we
wanted to start with a clean slate. We took
on the modern look with a bold font. However,

we were not satisfied with the outcome.
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Our final logo was everything we set out for.

We incorporated a classic wave to connect

our slogan and lowered the “C"” and "Y" to
surround it. Clarity was complete.
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COLOR PALETTE




BUSINESS CARD

The importance behind our business card is to

reach future customers and fo raise awaren-
ess of ocean pollution. To achieve both of
these tasks, we incorporated a simple yet
sleek look with a compelling and
graphic image of ocean polluti-
- on. Our cards are made
from 100% recycled

material. Through

our business card,
we are making the
world a better place
for all.




LETTERHEAD

At Clarity we are benefifing the cleanup of ocean waste while also giving
glasses fo those without the abilty fo purchase correctional eyewear. We
acquire our plastic through a business contract with The Ocean Cleanup,

an ocean waste cleanup company located in California. This plastic is
recycled and then crafted into designer glasses that are sold fo the general
public. Setting s apart from other eyewear companies, every pair

purchased sends a second pair to those who do not have the means of
acquiring their own. Our company sels two main products: prescription
eyewear and sunglasses. Selling both of these products allows us fo appedl
to more of the general public and not limit ourselves to only those who need
corrective eyewear. The envionmental issue of plasfic waste in our oceans
and the dire need for millions of people who have vision problems but do not
have the abity to purchase correctional eyewear, is the motivation behind our
business. We sirive fo make all lives betfer through our company’s mission: Sea
Clean. Sea Clear
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PACKAGING

To the left is our individual glasses packaging. When

\ you purchase our glasses, they will arrive in this protect-

ive case to ensure the safest possible delivery.
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is our shipping pac-
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kaging. We use 100%
recycled boxes to remain en- 4
vironmentally conscious while also 1

providing quality deliverance. —




SOCIAL MEDIA

Social Media is a
crucial part of our
business. We primar-

ily use Instagram to

communicate with our
customers and

generate more sales.

AND MORE...

OPTICS

CATALOG

Our catalog consists
of our most popular
items that we sell.
Catalogs are upda-
ted and sent out
monthly to promote
our business.

Matthew Huff
CEC

([{l ”(_'j
D00 R

NAME TAG

All employees recei-
ve a name tag at
the beginning of their
employment. Our
name tags are here
to promote safety
and easy commun-
ication.




