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What do we do?
We are a company 

that aims to  enhance 
the tattoo experience 
by giving creatives the 

freedom to express 
themselves with new 

innovations in the 
tattoo industry without 
a lifetime commitment.
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hammar symbol

Here at Tinker, we 
believe tattoos are 

more than just body 
art�they are a visual 

representation of your 
story, and we want to 
provide an innovative 

platform for you to 
express yourself as 

creatively as possible.

The mosaic design 
element correlates to 
the process behind the 
creation of our tattoos. 
The separate triangles 
make up the shape of an 
ink droplet, representing 
how our cusom-design 
tattoos come together 
to give justice to your 
unique story.

Unlike the traditional tattoo, 
which requires an intimidating 
form of commitment, our 
tattoos are temporary, 
because like people, tattoos 
should have the �exibility to 
grow, and the color green 
encompasses this value.

The hammar symbolizes our 
customer’s full creative control 
over their tattoo from start to �nish 
based on one of our features, which 
allows our customers to work with 
tattoo artists on our one-of-a-kind 
website.





We won three gold awards and 
two silver awards. According to 
VP of IT, Beatrice Malvar, �Tinker 
did a great job at the trade show 
since we attracted a lot of adults 
since our product was unique and 
was something different.�

Considering it was our �rst trade 
show, we did better than we 
expected, but there were a couple 
of challenges that we met along 
the way. One of them included 
being unable to set up the booth 
as smoothly as we planned.

what did we accomplish?

Although there was a lot of 
work put into preparing for the 
trade show, we know that it was 
all ultimately worth it because 
we learned a lot and more 
importantly, we had a lot of fun 
selling products and meeting 
new people.

We want to win more awards 
next time, and also create a 
beautiful and engaging booth. 
We also hope that next time, 
we will be able to run things 
more ef�ciently now that we 
have experience with how trade 
shows work.

did we enjoy it? what do we expect next time?

did we face challenges?



I expect an improvement in our salesmanship since 
the last trade show, since we weren�t as prepared. 

We made sure to thoroughly practice and 
evaluate our sales. I expect to bring at least 
one �rst place from either human resources, 
sales, marketing plan, or job interview. Our 
company has been working diligently on their 

live competitions and submission competitions, 
which makes me con�dent that we can compete 

and hopefully win.

Hopefully we will win more awards and certi�cates at 
Bakers�eld compared to the San Diego trade show 

because we have experience and we know what to 
do and what we are expected to do. I think we�re 
going to be able to win more awards because we 
made a couple adjustments in ef�cient selling and 

the employees are now more knowledgeable about 
the products and how to sell.

Joshua Kung
CEO

Eirene Tomlinson
COO
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