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ASTRODOUGH EXECUTIVE SUMMARY

Approximately 15 million Americans have food allergies, including the 5.9 million under age 18. Those
consumers often encounter great difficulty when selecting their desserts, since the majority of options use
processed ingredients or contains the top food allergens of nuts, wheat, and dairy.

AstroDough is an edible cookie dough company that transforms the way consumers satisfy their sweet
tooth by creating a safe-to-eat and delicious cookie dough. AstroDough is determined to dominate the dessert
niche by providing a completely customizable dessert for all dessert lovers by offering gluten-free, lactose-free,
vegan, and nut-free options. Concerned with the 1.2 million cases of Salmonella infection each year,
AstroDough ensures high quality through our state-of-the-art quality control practices. AstroDough strives to
solve the market dislocation caused by the dessert market’s lack of variety in allergy friendly and affordable
options.

Our Mission: At AstroDough, we invite cookie dough lovers to experience a deliciously innovative and
safe edible cookie dough - it’s out of this world!

AstroDough is a first-year Virtual Enterprise International (VEI) firm founded by a group of ambitious
entrepreneurs in October 2018 at Syosset High School, 70 Southwoods Road, Syosset NY 11791. AstroDough
filed as an S-Corporation to avoid double taxation and assume limited liability protection; $20,000 of seed
money was granted to us by the Long Island VEI Central Office.

AstroDough has two target markets. Our primary target market consists of 14 to 18 year old VEI
students of the demographic Generation Z(Gen Z); They constitute more than 21% of the U.S. population and
will account for up to $143 billion in direct spending by 2020. Adults who attend Eastern VEI trade shows,
often parents/teachers of our primary target market, comprise our secondary target market. These customers
seek companies offering reasonably priced desserts who value high product safety and quality.

The name AstroDough was chosen to provide our company with a space-themed identity, creatively
differentiating our cookie dough and attracting the Gen Z target market. We offer a variety of serving sizes
including the mini bites, scoops, containers and packages. Prices start low at $1.99 for a mini-bite. Our dough
is easy to grab, eat, and dispose of, as our packaging is biodegradable. AstroDough offers our customers
convenient online purchasing through our website; we ship our mouth-watering cookie dough right to your door.
For product promotion, we stay connected to our customers through our social media platforms Snapchat,
Instagram, and Facebook.

Our short term goals are to (1) develop product and flavors (2) achieve monthly online revenue of
$10,250, and (3) create a customization platform on our website. Long term goals include (1) developing new
markets by expanding product placement into supermarkets (2) exploring franchising opportunities and (3)
incorporating revolutionary food technologies, i.e. 3D food printing.

Fortunately, AstroDough launched without incurring debt due to the high cash balances combined with
unencumbered working capital. According to the company’s break-even analysis, AstroDough is projected to
break even at $563,920 after selling approximately 93,987 units. Our online monthly revenue is projected to
increase by 25%. By the end of our fiscal year in May, we project our total revenue to accumulate to $992,492.

© . em—
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BUSINESS RATIONALE

The frustration of picking a healthy and allergy-friendly dessert is not uncommon; those with food allergies
must select a prudent dessert option. Approximately 15 million Americans have food allergies, including the
5.9 million under age 18'. Those consumers often experience the frustrating feeling of exclusion since the
majority of dessert options use processed ingredients or contain nuts, wheat, and dairy: the top food allergens.
Salmonella infection, commonly occuring in the consumption of food made with eggs, is contracted by over 1
million people in the U.S. population annually®. Accordingly, there are inherent risks for those susceptible to
allergens when it comes to dessert consumption.

Our primary target market is Generation Z. Born 1995 - 2012, and currently ages 6 to 23, Gen Z
constitutes of more than 21% of the U.S. population®. This generation is projected to be the largest spending
generation, accounting for up to $143 billion in direct spending by the year 2020*. However, individually, an
average Gen Z faces a heavy financial burden due to college tuition, especially for those from ages 17 to 23.
With an average tuition cost of $22,600 per year, 68% of Gen Z has incurred meaningful student debt’.
Characterized by stress and creativity, Gen Z demands an innovative dessert with reasonable prices that can

sweeten their daily routine.

AstroDough provides a unique dessert experience through several key differentiators:
(1) Introducing a deliciously fun and customizable edible cookie dough to VEI
(2) Capitalizing upon the highly lucrative markets of both Organic and Allergy friendly desserts

(3) Customizing small batch dough production to deliver a personalized delicious dessert

AstroDough strives to provide consumers with a healthier and delicious treat without the worries of food
restrictions including allergies. AstroDough emphasizes cookie dough convenience; it requires no preparation

time for the consumer and sells for an affordable price designed to penetrate multiple markets.

! Food Allergy Research & Education

2 The Centers for Disease Control and Prevention

% Pennsylvania’s STATE SYSTEM of Higher Education
* Forbes

> Pennsylvania’s STATE SYSTEM of Higher Education
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The Centers for Disease Control & Prevention reports that between 1997-1999 and 2009-2011, food allergy
prevalence increased by 50%°. The top allergens, milk, egg, and wheat, are crucial ingredients for most
desserts; the demand for allergy friendly desserts causes common frustration for consumers as dessert
companies fail to appeal to this sector, forming a distinct dislocation in the industry. Furthermore, the spread of
the Salmonella infection through contaminated food causes widespread unease among consumers; They are
fearful that one bite will cause them to suffer nausea, vomiting, diarrhea, fever, and abdominal pain for days’.
This lack of accomodation results in an increased feeling of exclusion amongst the millions of young adults with
allergies, as they are unable to eat the same delicacies as their peers.

The average population, particularly Gen Z, faces tremendous stress and tension from academics, with a
jam-packed schedule consisting of six to nine school/work hours per day®. Gen Z craves a dessert that will
relieve their stress and satisfy their taste buds. Financially limited and tired of the repetitive options, they are
excited for a new dessert that is both innovative and inexpensive. Luckily, AstroDough provides a deliciously
decadent wave of desserts that promotes a positive attitude while maintaining a reasonable price range: Our
exciting space theme, sweet taste sensation, and all-organic products combine to produce a memorable

experience that no other dessert firm can offer.

When it comes to eating raw
cookie dough, Phil Lempert, the LCIVES BACK T0 SOCTETY

Supermarket Guru, a renowned PROTECTED FROM FOOD TLLNESSES

ENVIRONMENTAL-FRIENDLY

industry analyst, described it as, {-GMO

“The feeling of eating the raw CIUTEN-TE . "; t—'; i ;
cookie batter when your mother MADE TN SMALL BATCHES T
was making it is very strong for a NY5 - CERTLFLED KITCHEN ASTREC
lot of people, and that’s what this LACTOSE INTOLERANT

plays on” °. AstroDough makes ORCANIG TE

eating cookie dough a reality while CUSTOMITABLE

eliminating the risk of infectious

% The Centers for Disease Control and Prevention
" Mayo Clinics

8 Business Insider

9 The New York Times
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Salmonella. Moreover, we transform the nostalgic aspect of a classic delicacy into a modern and unique dessert

experience. Furthermore, AstroDough provides for the underserved demographic afflicted with dietary
restrictions through our completely customizable product line.

To accomodate for allergy conscious customers, we offer vegan, nut-free, lactose-free, and gluten-free
options. To prevent food illnesses, our edible cookie dough is made with pasteurized ingredients. To prevent
cross contamination, all of our cookie dough is made at Kitchen Confidential, a USDA Certified Organic,
Gluten-free kitchen in Farmingdale, NY. Following the health trend in the food market, all of our ingredients
are organic which ensures a fresh and pesticide reduced product.

According to Forbes, Gen Z values an eye-catching theme consisting of bright colors, to capture and
cultivate their attention. AstroDough uses a unique galaxy-theme to promote a creative and stylistic approach to
attract our target market, Gen Z. This design is expressed through our packaging, logo, promotions, and
especially our name. We offer a variety of serving sizes including mini bites, scoops, containers, and packages,
Our cookie dough is easy to grab, eat, and dispose as our packaging is biodegradable. AstroDough offers

purchasing on our website and ships delicious cookie dough right to the doors of customers.

Conduct marketing research including focus groups
Determine the commercial kitchen for production October
Develop recipes dedicated for each food restriction

Develop product and flavors

Achieve online monthly
revenue of $10,250

Ensure sales associate achieves weekly quota of sales $2,500

Update flavors and promotions on website Monthly

Develop promotional campaign designed to expand social media reach
Launch website that allows direct purchase and promotion of product January, 2019
Post seasonal promotions daily on Facebook, Instagram, and Snapchat

Brand recognition

Further customization of base
flavor and toppings on website
and mobile app

Analyze individual flavor popularity to increase understanding of
customer checkout trends May, 2019
Create an mobile app that allows consumers to visually customize flavors

%t [ 6 | b | bt

Achieve a revenue of $992,492 Out of VEI Network sales May, 2019

Participate in Long Island and Youth Business Summit trade shows

Expand production capacity Increase number of commercial kitchens and employees May, 2019

Develop new markets Distribution of product into supermarkets

Explore franchising 2022 & ongoing

Incorporation of revolutionary
food technology

Explore 3D food printing
Explore barcode tracking for food safety

i S I o

2022 & ongoing
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ABOUT THE BUSINESS

AstroDough is a cookie dough company that transforms the way consumers satisfy their sweet tooth by creating
a customizable and high-quality dessert that focuses on avoiding food illnesses. Determined to dominate the
niche for safe-to-eat cookie dough for all customers to enjoy, AstroDough offers gluten-free, lactose-free, vegan,
and nut-free options.

AstroDough is a first-year firm founded by a group of ambitious young entrepreneurs in October 2018 at
Syosset High School, 70 Southwoods Road, Syosset, NY 11791. On October 5, 2018, AstroDough officially
filed as an S-Corporation, which provides limited liability protection of assets and passes profits directly to the
14 shareholders to avoid double taxation. AstroDough launched with the seed money of $20,000 granted by the
Long Island VEI Central Office.

MISSION STATEMENT

At AstroDough,
we invite cookie dough lovers to a deliciously innovative
and safe edible cookie dough - it’s out of this world!

As a company that values culturally important happenings, AstroDough creates promotional flavors that are
dedicated to increasing social awareness as we focus on what is timely and relevant to our customers. In wake of
the California wildfires in December, we donated one third of the profits from our Red Giant dough to wildfire
relief programs. In February, we celebrated Rami Malek’s first Oscar nomination in the film Bohemian
Rhapsody with our flavor Mercury Rising, an outrageously decadent quadruple chocolate cookie dough inspired
by the the life of Queen’s lead singer Freddie Mercury. A portion of the profits was donated to the Mercury
Phoenix Trust to fight AIDS worldwide.

AstroDough strives to benefit the environment by using biodegradable packaging, as well as to give
back to society. The U.S. Census Bureau determined that more than 6.2% of American children ages 5 to 15, or
2.8 million children, have disabilities'’. Through our Children of the Stars program, AstroDough plans on

donating a percentage of our profits to foundations including Center For Developmental Disabilities, Inc. and

10 M&L Special Needs Planning
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Variety Children Learning Center to support the daycare programs of children under age 18 with special needs.

Furthermore, AstroDough plans on hosting an interactive dough making experience to children in various

Syosset day care programs by June 2019.

To maximize efficiency and growth, AstroDough implements a functional organizational structure, where our
employees are placed in departments based on strengths, with clearly defined roles and expectations.
AstroDough measures company culture through our PRIDE program; we encourage all successful teams to
work with Patience, Respect, Integrity, Dignity, and Empathy for others. Our company is only as strong as the
people we hire, and we take pride in maintaining positive workplace ethics by hiring people who share the same
concerns for an underserved demographic

The organizational chart shows AstroDough’s executive team consisting of the Chief Executive Officer
(CEO), Chief Operating Officer (COQO), Chief Marketing Officer (CMO), Chief Financial Officer (CFO), and
Chief Information Officer (CIO). The team supervises daily performance to ensure AstroDough progresses and
fulfills the company mission. Each is responsible for managing their respective department and for the

communication/collaboration between departments.

$3 /2

Contrals manufacturing quality
and distribution

Assigns tasks to departments  Solves technical difficulties

Manages corporale operation  Creates and manages
and client relations campany app and website

e Owersees IT department

Assisks with
technological platForms

Operates company website

SPENCER HABER WILLIAM GUO GUY BODNER
Soles Associate Sales Associate ALEX RANGELL Tech Associate

Contacts potential Contacts potential JENNIE TANNENBAUM Chief Operating Officer PJ DANIELS
clients and develops  clients and develops Vice President of Sales Chief information Officer
conkracts contracks
Develops and Dl and Oversees Sales department F; cil!tates communication
maintains client maintains client Conducts outreach events within company
relations relations Manges B to B contracts and . Assists with payroll,

employee contracts,
evaluations and attendance

wholesale agreements

Perfects pricing model
YAN LUD CHLOE CATTON
Chief Executive Officer Human Resources Director

Determines company
culture and company goals
Makes major corporate
decisions
Manages overall operations
X and resources
ISABEL SCHNEIDER RAVIN MEHTA
Chief Marketing Officer ChiefFmaRcial i icer

Owersees Financial department

Owersees Marketing department
COLE KIRINCICH ERIC ROSEMBLATT Conducts marketing research Manages financial statements JOEY GANGI

Marketing Associate  Marketing Associate S s Conducts financial analysis Finance Associate
Manages all social Designs graphics for prametional campaign Completes payrall, rent Manages daily transaction
media platforms for  produck prometion and payments, insurance Logs cash Flow
produck promotion  brand recognition Prepares trade show events ATt Wit racomuiting
Owersees trade shows 5
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* SWOT Analysis

STRENGTHS

INTERNAL

OPPORTUNITIES THREATS

EXTERNAL

% Directing

“Employees engage with employers and brands when they’re treated as humans worthy of respect.”
-- Meghan M. Biro, TalentCulture

AstroDough holds high expectations for each employee, and advises interviewees about company policy and job
description prior to hiring. During the recruitment process, AstroDough offers a resume and cover letter

pre-employment workshop. Conducted by the Human Resources (HR) director, the workshop identifies the key

' The Statistic Portal

12 Food Allergy Research & Education
Organic Trade Association
Euromonitor International

Food and Drug Administration
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elements that AstroDough seeks in employees. During the interview process, the HR director and CEO seek to

recognize the qualifications, strengths, experience, and the interests of the candidates.

AstroDough provides a comfortable, relaxed, and productive atmosphere; flexible work schedules
motivate our employees to achieve company goals. To discuss tasks, deadlines, and goals for the upcoming
week, a meeting is held every Friday. To highlight daily and weekly goals, the CEO emphasizes corporate
deadlines, reinforces the feedback loop, and encourages interdepartmental communication. All employees are
encouraged to express their opinions and discuss topics that are relevant to the performance and the objectives

of AstroDough.

AstroDough utilizes a participatory democratic management style. The executive team values the feedback of
their coworkers to develop a culture of collaboration. Outside of the office, employees are expected to be
reachable through GroupMe, a messaging mobile app. Each department, along with the executive team,
communicates via group chat to maintain an active attention to announcements.

AstroDough values quality over quantity. To maximize employee potential and company profits, a
weekly HR evaluation is completed by each manager to assess performance and weekly task accomplishments.
The weekly evaluation serves as a tool for the executive team to ensure that the company is working at

maximum efficiency.

EXTERNAL ENVIRONMENT

According to Moody’s Analytics, the current economic forecast projects the Gross County Product (GCP) of
Nassau County, New York to move in a positive direction for the next 5 years, with 2018 showing an increase of
2.1%, compared to 1.8% in 2017'°. Moreover, New York State’s real Gross Domestic Product (GDP) growth
posted an increase of 2.8% in 2018 compared to 1.1% in 2017"7. The strong local economy represents ample
opportunity for AstroDough to penetrate various market segments. These strong financial indicators often result
in increased consumption. In Nassau County, Total Personal Income (TPI) was up an average of 0.97% per
quarter during 2018, and this trend is projected to continue into 2019. Hence, AstroDough expects a client base

with greater disposable income, which should help AstroDough achieve monthly sales quotas.

16 Moody’s Analytics
7 The Statistics Portal
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As a direct result of the current positive economic climate, our target market of Generation Z, espeially
teens aged 14-18 and their parents are expected to have more money to spend than ever. We believe the primary
spending barrier for part of our target market includes student loans, which is approximately $1.5 Trillion'®.
However, the majority of our target market, teenagers aged 14-18, do not take on any debt, as student loans
affect solely 18 year olds attending college. American teens are estimated to have $91 Billion in annual
disposable income", reflecting significant buying power.

More locally, there is an increase in job creation which helps to reduce unemployment rates. The current
unemployment rates in Nassau County decreased from February 2018 to May 2018 (by 1.3%, from 4.7% to
3.4%). On the State level, New York unemployment rates have decreased to 4.5% in Q4 of 2018
Considering that food manufacturing accounts for more than 14% of all US manufacturing employees®,
AstroDough expects further opportunity to staff more of its own manufacturing facilities.

The National Gross Domestic Product has observed a growth of 2.9% in Q4 of the 2018 fiscal year™.
Furthermore, growth of Agricultural output is expected to outpace the growth of its maximum sustainable
amount through the rest of 2018 and into 2019. Agriculture, including the organic sector, has contributed up to
5.5% of the overall GDP during 2015*.

The currently favorable local and the National economies bodes well for small businesses. Moreover,
AstroDough launched at an opportune time because our delicious cookie dough is linked to the prosperous
Organic Food Industry. We expect to experience sustainable growth in this sector given the resultant increased

demand for organic foods, buying power, and job creation.

The dessert market has seen ample growth during 2018, Brownies and Squares sales are up 13.8%, and cookie
sales are up 2.5%%. The increased demand for natural foods and gluten-free products has resulted in increased
market volume. As people are becoming more compliant with their dietary restrictions, more companies are

tailoring their desserts to the needs of the consumer. To illustrate this trend, dessert market giant Betty Crocker

promotes allergy-friendly recipes such as Gluten-Free Yellow Cake Mix?. The gluten-free dessert market is

'8 The Washington Post

1 Statistic Brain Research Institute

2 US Bureau of Labor Statistics

21 US Bureau of Labor Statistics

22 United States Department of Agriculture Economic Research Service (USDA)
2 Congressional Budget Office

2 United States Department of Agriculture Economic Research Service

% The Statistic Portal

% Bettycrocker.com
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projected to double in revenue by 2025% as a direct result of said trend. According to the following graph from

Grand View Research, bakery desserts accounted for 20% of the total gluten-free market volume in 20142,

This demonstrates a demand for high-quality, allergy-friendly, delicious treats amongst dessert lovers,

U.S. gluten-free products market revenue by product, 2014 - 2025 (USD Million)

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025

mBakery Products
m Meats/ meats alternatives
B Desserts & ice-creams

Dairy/ dairy alternatives
m Condiments, seasonings, spreads
® Prepared foods

promoting growth for firms in this sector.
Our delicious and innovative cookie
dough stands to penetrate the dessert
industry through AstroDough’s
versatility when it comes to food
allergies. In the US alone, over 15
million people have food allergies such
as Celiac (wheat) and lactose

intolerance; 9 million of which are

young adults®. Accordingly, a large portion of our target market, high school students, have these allergies. We

believe that it is our duty as a dessert firm to support this demographic. Hence, we offer many delicious and

safe products: gluten-free, lactose-free and peanut-free cookie dough to name a few. Our customers are able to

specify any food related restrictions in order for them to enjoy our delicious treats, without worrying about

allergies. This helps to promote a fun, delightful and healthy dessert experience for our health conscious

customers.

The Organic Food Industry has seen
tremendous growth in recent years as
people are becoming more aware of the
ingredients they consume. In fact, this
sector accounted for a total of $45.2B in 12147
sales in 2017, and is expected to achieve B

a gross revenue of $320.5B by 2025°'. As

a result, rates of pesticide use is falling.

U.S. organic food market revenue by product, 2014 - 2025 (USD Million)

2014 2015 2016 2017 2018 2018 2020 2021 2022 2023 2024 2025
m Fruits & Vegetables Others
= Dairy Products

= Meat, Fish & Poultry Products

Frozen & Processed Food

27 Grand View Research

28 Grand View Research

¥ Food Allergy Research and Education
39 Marketwatch

31 Grand View Research
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California, a massive agricultural center, used 209 million pounds of pesticides during 2016, a 1.4% decrease
from 2015%. This trend is significant because it represents the demand for environmentally friendly ingredients
on the National level. AstroDough adamantly supports this through our use of organic ingredients and
biodegradable packaging. The previous graph represents the positive trajectory of U.S. Organic sales from 2014

to 2025, including estimates for 2012 through

25% 4 r 16,000
, 3 .. .
Employment in Agriculture vs. , | . 2014%. AstroDough anticipates an influx of
= 20% GDP Growth in the U.S. ' _ | consumers fueled by the demand for organic
- 1930-2010 - 12,000 5 ) _ )
) £ | products. This growth of the Organic sector is
5515% 1 - 10000 £
g% 2 | largely fueled by an overall increase in organic
w g - 8,000 2
Ezm% ] coo0 = food sales. Despite this growth, expansion for
3R [ % [
28 T e | w0 & | this sector is being slowed due to decreases in
E— 5% population works ' 9 . .
in agriculture. ) 10 job openings. Hence, AstroDough releases
0% 0 pent-up demand for employment in the Organic
1930 1940 1950 1960 1970 1980 1990 2000 2010

Food Industry which should provide the
company with high quality employees. The graph above represents the rate of employment in the agricultural
sector in relation to the GDP growth in the US. There exists a distinct decline in job creation for the agricultural

sector **.

Currently, there are 604 firms in the Vei market with over 15000 students who we consider to be our potential
demand. AstroDough is one of approximately 210 Virtual Enterprise firms in New York. Within our first year
of operation, we plan on competing at 2 trade shows, where a market of over 1000 students is created at each
exhibition. The cost to attend and claim a booth is $100, and we spend an average of $300 for marketing
material costs. At each show, AstroDough will be competing with other firms for the disposable income
available to both Virtual Enterprise students, teachers and business guests. In order to maximize our success at
these shows, we will be designing a booth that will have broad appeal, while maintaining a particular attraction
for our target markets.

During a 2017 VEI Southern Conference Convention, over 1617 people attended, representing 72

schools and 92 firms*. Each adult at an exhibit has a spending budget of $5,000 per business. Based on this

32 California Department of Pesticide Regulation

33 United States Department of Agriculture Economic Research Service
3* Invested Development

332017 Southern Regional Conference and Exhibition Recap

O
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information we believe that our most efficient approach to trade shows is to target adults as well as Virtual
Enterprise students, in our target market.

Since the majority of our real world customers are dessert lovers desiring a treat, it is fair to assume that
our virtual client base would demonstrate similar traits. Therefore, virtual customers would likely purchase
AstroDough’s products as a treat for both celebratory reasons, and for leisure. This association of our product
with happy feelings (i.e., class celebrations) is expected to generate sales due to the fact that consumers desire to
maintain a positive lifestyle, to feel happy and become frequent buyers.

We believe that we have an inherent advantage at trade shows because (a) we are galaxy space themed,
which creates the potential for a big, grand eye-catching presentations and (b) AstroDough is a fun, happy, and
new taste sensation, which trade show attendees will seek out as an escape from the more mundane booths. It is

therefore reasonable to assume that our virtual clientele will exhibit similar behavior.

In the real world, edible cookie dough companies have opened in metropolitan areas such as New York City
and Los Angeles. Our largest competitors include The Cookie Dough Cafe, Edoughble, Do’, and DoughL.ife.
AstroDough differentiates itself from real world competitors through customizing small batch dough production
in a New York State certified kitchen to deliver a personalized delicious dessert directly to the customers door.
Unlike other dessert firms, AstroDough is a dedicated organization that is committed to changing the lives of all
people with dietary restrictions; By allowing the customer to create their own order and specify any dietary
restrictions that prevents them from eating other desserts, AstroDough is promoting a mass appeal as we cater
towards both the allergy stricken and the allergy-free dessert lover.

Concerned with the 8 million tons of plastic being dumped into the oceans each year, AstroDough uses
biodegradable packaging in an effort to reduce our footprint. In the virtual world, AstroDough competes with
hundreds of companies in the food sector. AstroDough has some indirect competitors, as there are nine total
VEI companies in the dessert sector. AstroDough's unique galaxy space-themed website and customizable
organic small batches set us apart from conventional cookie dough companies. AstroDough is one of a kind;
however, there are two other companies that sell cookies: Cookie Time and A Piece of Cake. We consider these
companies to be our direct competitors, with whom we compete for Virtual Enterprise students’ discretionary

income.

L ad
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MARKETING PLAN

“Persistent, consistent and frequent stories, delivered to an aligned audience, will earn attention, trust and action.”
-- Seth Godin, This is Marketing

Our primary target market is 14 to 18 year old east coast VEI students who crave a new way to enjoy dessert
and avoid illnesses. Heavily influenced by societal trends, Gen Z is prone to follow the latest delicious fad,
which benefits our company as cookie dough is the latest dessert craze. According to Twitter, cookie dough is
the most discussed ice cream flavor®. Google Trends shows search interest for "edible cookie dough" is at its

t37

highest”. The increased interest in cookie dough provides our business with a built in customer base, as people

are interested to try our products. Our targeted customer comes from a middle class family and makes an
annual VEI salary of $14,000-25,000. However, VEI students who do not fall into that exact range are still

targeted as the wide array of flavors and reasonable price point help make our product accessible.

Our secondary target market is any adult who attends northeast VEI trade shows and wants to experience a new
dessert sensation and who are open to new and well crafted ideas. This average customer is part of the working

class and makes a median average salary of $59,039 a year™,

> Interested in new desserts

> Price informed

> Appreciates socially responsible companies

> Values product safety and quality

> Part of the Experimenter Values and Lifestyles Segmentation® (VALS) who
© Want to stand out
o Very sociable, introduce new catchphrases and sayings into their communities
o Have heightened sense of visual stimuli

36 Twitter

7 Google Trend

38 Business Insider

% Strategic Business Insights

R
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Target Market Persona = Jessica Larson

> 17 years old CMO at her VEI firm at Plainview
High School

> As a member of Generation Z, Jessica loves
YouTube, Instagram, Netflix, and Snapchat as she
spends 9+ hours a day online

> Eats dessert 3 times per week*’, and is prone to
indulge when offered something new

> Chooses companies to buy from based on their
social media presence and is attracted to
well-designed promotional campaigns

> Wants to know the credibility and popularity of
companies she buys from

> As an active member of community, she spends
time volunteering, and companies that contribute to
the community appeal to her

% Marketing Mix

Products
AstroDough sells organic, Salmonella-free, and customizable edible cookie dough in a wide range of flavors.

Flavors include Chocolate Space Chips, Big Bang Brownie, Red Giant, Outer Space Oreo, Cosmic Cake,
Galaxy Cookie, and Mars-Mellow. In addition to the standard flavors listed above we have monthly specials
incorporating seasonal ingredients, like Pluto Pumpkin Spice during the fall. Flavors may also mimic culturally
important happenings, such as the Green Grinch dough balls to reflect not only Christmas, but the blockbuster

hit movie The Grinch.

Chocolate Sugar Red Velvet Oreo Coffee Birthday Green Tea
Chip Cookie Cake
Demand

53.7% 3.6% 6.3% 20.0% 4.2% 7.4% 5.3%

Above is the data from the flavor survey we sent out to consumers in October, which we received 95
responses. We decided to include the top flavors, chocolate chip and oreo, as always available or standard
flavors. This survey includes the basic flavor palette of the dough. We also offer packages of cookie dough, like

our Cosmic Cookie Dough Subscription Box. Each month a package of delicious cookie dough is shipped

4% Drugs.com
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directly to our customers doorstep for them to enjoy, met to their unique preference and allergy specifications.
Gen Z customers want a unique experience and customization is the answer. With a minimum of 12 oz per
order, you can pick a base flavor, three mixins, and a drizzle to top it off. AstroDough promotes a mass appeal as
we cater towards the allergy prone and allergy free dessert consumer. AstroDough caters to our consumers
personal allergy needs, as we offer gluten free, lactose free, and nut free doughs. Our small batches are made in
an certified allergy friendly kitchen to prevent cross contamination.

Customizable goods are increasing in popularity; fast casual restaurants, which specialize in food
customization, grew 13% in 2014 and continue to grow*'. To give our customers the easiest customization
experience we show pictures of the dough as the customer changes their specifications. According to Forbes,
showing customers pictures of their customizations along the way leads to a more satisfied customer who is
likely to make future purchases*. Offering personalized allergy friendly products is one of our keys to success
as 1 in 13 children have a food allergy, with the most popular allergies being nuts or gluten sensitivity*. Finally,
we offer our Intergalactic Party Packages. Customers may send delicious flavors of customized cookie dough to

loved ones for birthdays, holidays, or even college commitment parties!

We price all of our cookie dough to meet the needs of our customer. In order to find the most effective pricing
strategy, we surveyed 14-18 VEI students and found on average most customers would pay $4 to $6 for a 1.50z
serving. We then based the rest of our prices off of this demand based pricing system. Our price also ties into
our competition-based pricing, other VEI dessert companies, such as our competitor Sweet Obsessions, charge

similar prices for portions comparable to ours. Our current pricing allows for a 38% profit margin.

Mini Bite
$ 1.99for0.50z
Scoop
$ 599forl.50z
\ Containers

24.99 for 8 oz
29.99 for 12 oz

& B

Intergalactic Party Packages
$ 245.99 for 10 units (8 oz/unit)
$ 649.99 for 25 units (8 oz/unit)
$1199.99 for 50 units (8 oz/unit)

4 Technomic
2 Forbes
# Food Allergy Research & Education
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AstroDough is planning to sell the majority of our product online. We project to make $545,297 in online sales
by the end of the fiscal year, It would not be cost effective to purchase a store front when most of our sales
will not come from brick and mortar selling, as currently our online sales make up 56% of our total revenue. As
stated previously, teens spend 9+ hours a day on the internet with 5 of those being on social media websites. All
of our flavors are featured on our website, and can be purchased directly. The Starlight Special (Flavor of the
Month) and other deals are included on the homepage in hopes of making more sales, which will yield more
profit. Additionally, we offer a quality guarantee for all of our products to ensure our consumers receive the best
product.

33% of our sales to date come from VEI trade shows; special trade show packages are created to
promote sales at these events. Our $5000 trade show special includes 165 units of completely customizable
cookie dough, which can be made to your specific allergy and personal preferences. These units are shipped to
our customers in a custom-made galaxy-themed box. Finally, the special includes Create-Your-Own cookie
dough mixes so people can enjoy the AstroDough experience at home.

As we grow, we anticipate national expansion into supermarkets; The Whole Foods Market is one of the
13 biggest grocery store chains in America.** Even better, this franchise supports an Organic mission, making
Whole Foods Market a perfect home for our product. In an effort to initiate this expansion project, we have
conducted an out-of-network sale with Whitsons Culinary Group through April 2019, which makes up 11% of

our total sales for an annual total of $106,335.

We have spread the word about our company through an extensive social media campaign. We post on
Instagram, Facebook, Snapchat and our website. Gen Z is known as the social media generation, so we
surmised that these channels would feed us the biggest influx of consumers. To boost sales during holidays
seasons, i.e. Christmas, Hanukkah,Valentine’s Day, and Easter, we offer discounted shipping on purchases of
$50 or more. Special promo codes are given to repeat customers. Repeat buyers receive free shipping on every
third order. AstroDough wants to keep customers happy by including seasonal ingredients in our dough. We
vary flavors throughout the season to be current and guarantee freshness.

During the holiday season AstroDough wanted to be an inclusive environment for all holiday

celebrations. We created a special Hanukkah flavor called Galaxy Gelt and mini bites shaped like dreidels.

4 The Balance Small Business

0© - e
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Because Christmas is the most widely celebrated holiday in America with 90% of the population celebratig,“5
we did a Secret Santa Astronaut promotion, where each employee shares their own unique flavors on social
media. For example, our first Secret Astronaut was our marketing associate, Eric Rosenblatt. His unique flavor
is double chocolate chip-the original chocolate chip batter with additional white chocolate chips. At the end of
December, we shared an online survey with one hundred 14-18 year olds to analyze the flavor popularity of each
base flavor, in which cosmic cookie dough won by 22 votes.

AstroDough creates social media promotions involving culturally important happenings, such as the
Academy Awards. Generation Z closely follows social media and movie trends, it is one of the biggest events
of the year for our target market. One promotion focused on the blockbuster movie Bohemian Rhapsody, which
celebrates the life of Freddie Mercury. We created the limited-edition dough, Mercury Rising, an outrageously
decadent quadruple chocolate cookie dough. Additionally, a portion of our profits went to the Mercury Phoenix
Trust to fight AIDS worldwide. By keeping up with cultural events, our customers stay connected to our

company, anticipating what will be released next.

AstroDough establishes and maintains a unique luxury brand identity as a happy and fun customizable
dessert company. We strive to create a delightful and exciting dessert experience for each and every customer.
Our cookie dough is an exciting new taste sensation, while our small-batch dough production and customization
cater to our customers personal preferences. Our galaxy-theme, shown in our logos, packaging, promotions and
flavors, is instantly recognizable to our customers and playfully announces our brand.

Our primary goal is to promote a joyful dessert experience by providing our customers with
customizable and allergy friendly treat for all to enjoy; we execute this task through our unified look and our
diligent customer reach strategy. To further expand our market reach, we advertise on social media platforms. At
trade shows, we wear clothing branded with AstroDough logos; we are recognizable from every angle as our
logos are presented on both the front and also the back of our attire. We enjoy showing our creativity and

professionalism through attire.

As Peter Drucker, the business educator once said, “when you see a successful business, somebody made a
courageous decision.” AstroDough values product accessibility, which is dictated by the price fluctuation of

ingredients. As of 2018, the price of vanilla is continuously over $500 per 2.20462 pounds*®. Although our

4 Pew Research Center
46 Taste Of Home

@
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competitors face the same challenges, our non-organic competitors use cheap artificially flavored vanilla and
synthetic vanillin. Artificial vanilla is never used in our recipes. Organic maple syrup is our natural problem
solving substitute, in keeping with AstroDough’s promise of wholesome ingredients. Unfortunately, this poses
the risk of failure to meet monthly projections, as consumers could potentially buy similar products at much
cheaper prices. We are not willing to risk our customers health and they appreciate our steadfastness.

Another challenge we face is outside competitors. Currently, we have one direct VEI competitor, Sweet
Obsessions; however, our indirect competitors constitutes our main competition. According the the VEI Firm
Directory, nine VE companies are classified as dessert firms. Other companies in this sector exist are not
classified in the proper category due to missing key phrases in their company description. To address this risk,
we use a competitive pricing model, keeping our prices consistent with our competitors. Finally, we understand
that edible cookie dough, as a stand alone product is considerably new. Due to classification issues we are
unable to analyze the successes of real world edible cookie dough companies, however there exists the inherent
risk of consumer acceptance in reference to a newly introduced product. Through our unique mass appeal,

delicious product and marketing plan, AstroDough anticipates success despite the risks we face.

FINANCIAL PLANNING

For the month of October, no sales were realized; the company relied on its seed money to fund initial
operations. In November, the company conducted an out-of-network sale to provide Whitsons Culinary Group
with 1670 packages of cookie dough for $17,722 biweekly for 6 months. During the same month, our online
sales reached $6,193 growing nominally by 20% hereafter, until when we accounted for $137,732 as online
sales for the month of February 2019. We project our online monthly revenue to increase by 25% for following

months. By the end of the fiscal year, we project to have a total online sales amount of approximately $545,297.

In January during our first trade show at Long Island Regional Conference and Exhibition, we accumulated
$45,862 in sales; We project to achieve $275,000 at the internal trade show in April. By the end of our fiscal

year, we project to accumulate a total revenue of $992,494.

17
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AstroDough
Monthly Sales Projections
FY2018-2019
Sources of Revenue October Actual November '18 Actual December '18 Actual January '19 Actual February '19  Projected March '19  Projected April '19 Total
Online s s 6,194 | $ 7,432 ¢ 6,568 | S 137,732 | 5 172,165 | $ 215,206 | $ 545,297.07
Tradeshow $ $ $ $ 45,862.00 | $ $ $ 275,000.00 | $ 320,862.00
Out-of-Network $ - |3 17,722.50 | $ 17,722.50 | $ 17,722.50 | $ 17,722.50 | $ 17,722.50 | $ 17,722.50 | $ 106,335.00
Seed Money $  20,000.00 | $ - 13 - |3 - 13 B - 13 - 13 20,000.00
Total $  20,000.00|% 23,916.24 | $ 25,154.99 | $ 70,152.47 | § 155,454.40 | § 189,887.38 | & 507,928.59 | § 992,494.07
AstroDough AstroDough
Detail Profit & Loss Detail Profit & Loss
2/28/19 For the Year Ending 4/30/2019
Total Revenue S 203,788.00 Total Revenue S 992,494.07
Total Cost of Goods Sold S 126,348.56 Total Cost of Goods Sold S 615,346.32
Total Gross Profit S 77,439.44 Total Gross Profit S 377,147.75
Gross Margin % 38% Gross Margin % 38%
Expenses Expenses
Salaries S 125,000.00 Salaries S 175,000.00
Rent S 7,680.00 Rent S 13,440.00
Utilities S 3,020.50 Utilities S 4,228.70
Insurance S 8,300.00 Insurance S 8,300.00
Advertising S - Advertising S -
Supplies S 13,321.02 Supplies S 13,321.02
Total Operating Expenses S 157,321.52 Total Operating Expenses S 214,289.72
Net Income S (79,882.08) NetIncome S 162,858.03

For the fiscal year ending April 30, 2019, AstroDough is projected to have $992,494 in revenue. The total cost

of goods sold is $615,346, indicating a significant gross profit rate of 38%. AstroDough’s fixed expenses

consist of salaries, rent, advertising, and insurance. Variable expenses include utilities and supplies.

AstroDough’s fixed yearly costs are projected to be $214,290. Therefore, AstroDough’s net income is expected

to be $162,858.
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AstroDough Break Even Analysis

$1,600,000

$1,400,000

$1,200,000

$1,000,000 Y
$800,000 M

The break-even point was calculated using an
average unit of sale based on our average retail
price per unit and average costs of goods sold

per unit. Our average price is $6.00 and our

14
= =4=Revenue
8 —Variable Cost t of goods sold le i imatel
$600,000 COSL OI goods sold per sale 1S approximately
o v —a Fixed Cost
00,000
N ol —=Total Cost $3.72. Our annual fixed costs are $214,290;
$200,000 Bt e,
$0 - — — — 1 1 1 1
T § : § : § § TR AstroDough is projected to break even in April
S 8@ n = S MIEITNORNXANO dA D . .
el of 2019 at $563,920 selling 93,987 units,
resulting in a 38% gross profit margin.
AstroDough AstroDough
Balance Sheet Balance Sheet
2/28/19 4/30/2019 (Projected)
Assets Assets
Current Assets Current Assets
Cash _$ 139,631.01 Cash ; _$302,489.04
Investments in stocks 3 E Invegtments in stacke = =
Accounts receivable _$ 106,335.00 Accounts recelvable H =
Merchandise inventory 3 - Merchandise inventory s e
Supplies §_ 222017 Supplies 5 6.660.51
Total Current Assets $ 248,186.18 Tokl Cawrant Assats ES0sNE ioal
Fixed Assets
Fixed Assoly Computers $ 5,800.00
Computers $ 5,800.00 FTE lated d iati < 67665
Less: accumulated depreciation "$  483.33_ sss: accumuialed depreciation [5G ]
: : Lo Shdet ) Fumiture and fixtures $ 3,660.00
Aumiturs and fixtures _$ 366000 Less: accumulated depreciation 5 427.00
Legs: accgmulaled depreciation $ 305.00 Office equipment $ 055498
Cffice equipment —$ 9,554.98 Less: accumulated depreciation %5 5,573.74
Less: accumulated depreciation $ 796.25 e |
I | Total Fixed Assets $ 12,337.58
Total Fixed Assets $ 17,430.40 | |
Total Assets $ 321.487.13
Total Assets $ 265,616.58 o
EEET——— Liabilities and Stockholders' Equity
Liabilities and Stockholders' Equity
Current Liabilities
Current Liabilities Accounts payable 5 512448
Accounts payable 5 5,124.48 Sales tax payable i 380.00
Sales tax payable _$ 380.00 Salaries Payable _% 25,000.00
Salaries Payable _S 50,000.00 Payroll tax payable i 1,550.00
Payroll tax payable _§ 155000 401(k) payable _% 1,100.00
401(k) payable _$ 1,100.00 Cther payable _d =
Other payable 5 - Corporate tax payable K z
Total Current Liabilities "§ 68,154.48 Total Crrent Liabilitles _5 3315448
Long Term Liabilities Long Term Liabilities
Loan payable 5 - Loan payable 5 -
Total Liabilities $ 58,154.48 el Bl LSl |
Stockholders' Equity Stockholders' Equity
Common stock, $10 parvalue, * # $ 10.00 Common stock, $10 par value, * # shares 3 10.00
In excess of par value $ 5.00
In excess of par value S 500 Retained eamings $179,630.00
Retained eamings § 98,465.21 | S —— |
Total Stockholders' Equity $288,332.65
Total Stockholders' Equity $ 207,462.10
Total Liabilities and Stockholders' Equity $ 321487.13
Total Liabilities and Stockholders' Equity $ 265,616.58 [ ]
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AstroDough’s balance sheet indicates a high level of cash and accounts receivable, indicating expected
payments in the future. Currently, our company has positive net working capital of $190,031. AstroDough’s
lack of leverage and strong cash position indicates that the company is able to pay its obligations as they come
due and is able to accumulate profits as well. AstroDough is therefore able to self-fund any capital expenditures
and could incur debt to fund acquisition or growth opportunities. By the end of the fiscal year for AstroDough,

the company plans to capture its profitability, thus enhancing the value for its shareholders.

As a startup company, AstroDough’s financial history commenced in November of 2018 upon the finalization of
our first out-of-network sale to an external company, Whitsons Culinary Group. We were able to begin our
business procedures without any liabilities thanks to our seed money of $20,000 granted by the Long Island VEI
Central Office. The increased demand for innovation in the desert industry has provided ample opportunity for
an edible cookie dough company to begin operation. We have calculated the cost of production, gross profit,

break-even analysis, and the total equity for this fiscal year.
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APPENDIX

Feb. 28, 2019 Karly Roberts (US021801), South Pasadena, CA 4245585 $44.93 $131,260.46
VEI Checkout transaction £#368074 02/28/2019 02:35 PM CT
Acct #630664986

Feb. 28, 2018  Zachary Ross (US011008), Cold Spring Harbor, NY 4245337 $11.76 $131,215.53
VEI Checkout transaction #367960 02/28/2019 01:13 PM CT
Acct #630599947

Feb. 28, 2019 Ben Ralph (US01076), Pittsford, NY 4245236 $11.76 $131,203.77
VEI Checkout transaction #367911 02/28/2019 12:07 PM CT
Acct £630604622

Feb. 28, 2019 Gurveer Lungani (US011878), Syosset, NY 4245190 $2,567.98 $131,192.01
VEI Checkout transaction #367893 02/28/2019 11:53 AM CT
Acct #630648859

As a privately held S-corporation, AstroDough has a

Name of Shareholder Total Shares % of Company limited number of shareholders. Dividend percentages
Guy Bodne 13 5.91% .
Jeﬁie(’)ral:mrenbaum 13 s l; have been calculated based on the amount of equity

. (1]
Eric Rosenblatt 13 5.91% each shareholders owns; our fourteen shareholders
Spencer Haber 13 5.91% .
Colc lciine o 13 591%| oOwn a percentage of company in the form of common
Joseph Gangi 13 5.91% : ; : :

equity. Unlike preferred equity, common equit
Will Guo 13 5.91% iy P quiy iy
Chloe Catton 18 8.18% allows for shareholder voting rights, which is ideal
Isabel Schnieder 18 8.18% .
P e 13 3 1892 due to the immense value of shareholder feedback. In
Peter James Daniels 18 8.18%|  the case of a financial meltdown, the initial arrears
Ravin Mehta 18 8.18%
Yan Luo 20 9.09%| would be allocated to the Long Island VE Office as a
1 0,

Kathicen Goldin Lt 8.64%|  reparation for the initial loan of $20,000, then, to our
TOTAL SHARES 220 100.00% common shareholders, as there are no more creditors

to whom we would be indebted.
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ASTRODOUGH

FEBRUARY COMPANY NEWSLETTER

AL AstroDough, we invite cookie dough
lovers to experience a deliciously
innovative and safe edible cookie dough

—It's out of this world!

UPCOMING EVENTS

February 26, 2019
Long Island Business Plan Championship
Round @ American Portfolios, Holbrook

April 15-17, 2019
Youth Business Summit @ Brooklyn, NY

WHAT'S IN THIS ISSUE?

OUR MISSION Page 1

UPCOMING EVENTS Page 1

OUR COMPANY Page 2

EMPLOYEE OF THE MONTH  Page?

FINANCIAL HIGHLIGHTS Page 3

INDUSTRY TREND Page 3

MARKETING UPDATES Page 3

' COMPETITION DETAILS Page 4
» OUR CORE FLAVORS Page 4

@astrodough @ve.astrodough @astrodough

. .
Q . ﬂ February 2019 Vol 1 Issue 1
1

@ ST IR AT W L. T



AstroDough is an edible cookie dough company that transforms the way Gen Z satisfies their sweet
tooth by offering a completely customizable dessert. AstroDough creates delicious cookie dough and
focuses on preventing food illnesses such as the Salmonellainfection. AstroDough is determined to
dominate the dessert niche by providing gluten-free, lactose-free, nut-free cookie dough. AstroDough

strives to solve the market dislocation caused by lack of allergy friendly and affordable options in the
dessert market.

EMPLOYEE OF THE MONTH

g -
\ b 4 \ H 4
~ January December =% Movember
) Chief Operating Officer Sales Associate Marketing Assaciate
We sell an experience for all to enjoy “Working hard and getting dough” " Dough de Astro”
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FINANCIAL HIGHLIGHTS

AstroDough did not incur any unexpected losses for January and exceeded projected online monthly
sales revenue by $22,760 as of February 13, 2019, During the LIU trade show, AstroDough enjoyed
getting a chance to interact fFace-to-face with our customers and accumulated $45,862 in sales.
Congratulations to our sales team for their achievernent! Congratulations also to the Marketing
Department on innovative promotions! We look forward to continue this success in trade show sales
at the VEI Youth Business Summit in April.

INDUSTRY TREND

“Technology and innovation in the fields of flavors and textures are the key driving Factors of the
industry in the U.S. Various companies are working on a technologically enhanced functional
ingredient system to enhance their flavor and expand the induskry horizon,”

Grand View Research on the growing dessert industry

MARKETING UPDATES MERCURY RISING

Mew Flavor

AstroDough's marketing promotions reflect
culturally important happenings. February's
major event is the Academy Awards, as millions
tune in to see which stars and movies took top
spots. A Star is Born swept the nation and the
audience fell in love with the Lady Gaga and
Bradley Cooper duo. Their famous duet of
Shallow topped the music charts following
the film's release. Inspired by the success of
the movie, we created A Star is Born cookie
dough: A Flavor that, like the movie, is out of
this world - dark chocolate cookie dough with
space-themed chocolate candies mixed in.

Bohemian Rhapsody has captivated audiences
of all ages as it celebrates the story of Queen,
specifically Focusing on their lead singer
Freddie Mercury. The movie smashed the box
office and made $215 million. We created the
Freddie Mercury Rising, the decadent triple
chocolate cookie dough in order to honor both
the extremely talented singer and also the
success of the movie.
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COMPETITION DETAILS

NATIONAL BRANDING

COMPETITION

AstroDough placed Top 10% nationally in the Company Branding competition. CMO Isabel Schneider
and Yan Luo successfully created a unigue brand aesthetic for AstroDough. The win boosted morale

into the Business Plan Competition.

NATIONAL ELEVATOR PITCH COMPETITION

AstroDough did great as a startup company in the National
Elevator Pitch Competition. Eric Rosenblatt placed Top 10% in
the nation, Chloe Catton placed Top 25%, and Alex Rangell
received Honorable Mention. This was a great way to start off

the year, as it launched us into infinity and beyond!

LONG ISLAND REGIONAL
CONFERENCE & EXHIBITION

RED OUTER COSMIC
GIANT SPACE OREO CAKE

- IR
_ "I ’ -

Congratulations to our business plan
“dream team" consisting of CEO Yan Luo,
COO Alex Rangell, VP of Sales Jennie
Tannenbaum, CFO Ravin Mehta,
Marketing Associate Eric Rosenblatt, and
IT Associate Guy Bodner. The team did an
amazing job in the presentation and
earned Top 11 in the Long Island
Business Plan Competition. The rest of
the team took home Silver in Booth
Design and Silver in Impact Marketing.
Great start to the VE competition season!

CHOCOLATE MARS
COOKIE SPACE CHIP MELLOW
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% Out-of-Network Sales Contract

70 Southwoods Road Syosset, 11797 NY
(516)-364-5675
ve.astrodoughi@gmail .com

Business Contract

This agreement is effective as of date of agreement, between Whitsons Culinary
Group and AstroDough from 11/8/18. The parties herchy agree to the following terms
and conditions:

DESCRIFTION OF SERVICE/SUPPLIES:

Whitsons Culinary Group hereby agrees o purchase the items below, supplied by AstroDough

Package Bundles Quantity _ Unit Price ($) Extended Price (S)
(Red Giant) 10 24.59 245.90
(Mars Mellow) 25 24.05 601.25
(Chocolate Space Chips) 50 23.50 1175.00
Container Bundles Quantity Unit Price (5) Extended Price ($)
(Pluto Pumpkin Spice) 10 21.59 21599
(Cosmic Cake) 25 21.19 52999
(Galaxy Cookie) 50 19.99 999 99

_Scaop Bundles Quantity Unit Price (S) Extended Price (S)
{Galaxy Cookie) 100 4,249 424.99
{Outer Space Oreo) 200 4.249 849,90
{Cosmic Cake) 300 399 1199.99
Mini Bites Bundles Chuantity LUinit Price ($) Extended Price ($)
(Mercury Rising) 150 1.70 255.99
(Red Giant) 250 1.60 424.99
{Ohuter Space Oreo) 500 1.59 T99.99
Manthly Sub Total ' $15,448.12
Taxes 5 1,371.02
Shipping $ 902,86
Total Cost for Coniract : $17,720.50
(Billed Monthly)

TERMS AND CONDITIONS - This contract agreement may be cancelled with 90 days written
natice. The period of this contract is for monthly purchases within the fiscal year from the
effective date unless modified in writing 90 days in advance on any agreed delivery dates stated
in the ag Title and ship of this is 1o any other party.

AstroDough guaraniees delivery of the quantities and items stated above in accordance with the
terms and conditions stated in this agreement. AstroDough hereby agrees to honor the firm-fixed
prices stated above during the period of the contract agreement with no consideration for
economic price adjustments,

CANCELLATION - The Contract may not be cancelled without the written agreement of both
parties. Any party defaulting on the stated terms will incur the costs associated with recovery and
all associated litigation fees.

RENEWABLE OPTIONS - During the final period of this agreement, either party may offer to
negotiate optional years,

CORPORATE CDMMITHE&‘I = By signing this agreement, the Whitsons Culinary Group,
hereby agrees to offer the expertise of its officers as advisors to AstroDough. This mentoring will

assist in the of Dough, thus ing your valued i in our
product.

The sig below rep the authority to fully execute this agreement.

- n-2-\%
Signature o Culinary Group Date

Tanya Bureod AL/ RSsSTRT Fod <16 58 364 5943
Printed Name / Title sevlCE D Number
& e . AL 1Y

Signature of Whitsons Culinary er_p Representative  Date

ek Dty FSH . LV
Printed Name afid Title riﬁ;nm«

% AstroDough Key Differentiators

ASTRODOUGH

PRODUCT MARKET CUSTOMIZATION
Deliciously fun Organic and Personalized
cookie dough allergy-friendly for dessert

Generation Z
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