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As of 2015, there WEre roughly 15,803 food banks in

the United States; 72% of those food banks

do not feel as though they were able to

adequately meet the needs of their com-

munities. This pressing issue is the reason

why the Retro Donut Company was born.

Here Here at RDC, we sell unique artisan donuts

through three channels of distribution:

Retro Donut Shoppe, the walk-up window;

Retro Wheels, the food truck; and Retro

To-Go,the catering and online de-

Livery business. our products

 consist of artisan donuts for you to pick up, specialty

donuts that can be personalized at your request,

and iced or hot lattes. We also have RDC

merchandise that is available for pur-

chase. OUR COMPANY makeS daily and

monthly donations to food banks

Through our chariThrough our charitable outreach

program, not only are we able to

provide for food banks in need, and

make a dent in the hunger crisis, but

we are also able to provide fresh,

artisan donuts to the world. - rdc



WITH THE USE OF THE COLORS FROM THE PREVIOUS LOGO, AND A DONUT
TO MATCH,  WE FINALLY HAD THE LOGO WE HAD SET OUT FOR. WE
USED A FONT INSPIRED BY THE 80’S, AS WELL AS A RETRO PRINT
ON OUR DONUT TO TAKE THE PLACE  OF TRADITIONAL SPRINKLES.
AFTER MAKING THE OFFICIAL emblem, WE WERE ABLE TO MAKe
other logotypes for application on different materials
such as our letterhead, business card, and merchandise.such as our letterhead, business card, and merchandise.
the retro donut company’s look had come together.

when coming up with our first logo, 
we set out to create something with
a vintage feel. however, we con-
cluded that we weren’t satisfied
with our first design; we needed to
make something better. 

for our second logo, we decided to change 
our colors up and try a new shape out.
we liked the colors, but we wanted to
fiind a way to incorporate a donut
because it represents who we are.
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the importance behind our business card
is to reach future customers and to
create an easy way for others to access
our website. to achieve both of these
goals, we incorporated a simple,  yet
sleek look with a qr code. our cards are
made from 100% recycled mmade from 100% recycled material.
through our business card, we are spread-
ing the word about rdc  and making life
easier for our customers.  
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