When you’re feeling under the weather, everything slows down. Forget having fun with friends or
even going to work. That won't be the case if you know the proper way not to get sick. Here's 5 easy
tips for stopping that cold or flu as soon as you feel it

Ways to make sure you drive
safely on foggy days...

Slow down. Driving at
normal speeds in fog
can be very
dangerous. ...

Always use
headlights, never
brights. Avoid using
high-beam headlights
in fog as fog consists
of tiny water droplets
that spread and
reflect light.

Stay focused on the
road. Driving in fog is
not a time for

coming.

Prop yourself up
with pillows.
Keeping your head
elevated at night
helps your nasal
passages stay open.
You’ll wake up

feeling refreshed and
able to breathe
better.

Take a hot shower.
Studies also show
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viruses. The steam from a hot shower or humidifier will loosen up
the congestion in your head and chest.

Drink up. Drinking lots of liquids will thin congestion and keep your
throat moist. If you’re tired of plain old water, try hot tea, clear
chicken or vegetable broth, or infused water for some added flavor.

Get a good night’s sleep. Just how important is it? People who get

less than seven hours of sleep on average are three times more likely

to get a cold than those who snooze for eight hours or more. So,
make sure you’re
getting plenty of
shut-eye.

Take a ‘mega dose’
of Vitamin C.Vitamin
C is proven to shorten
the duration of a cold
or flu once it’s
started.

https://doublethedonation.com/companies-that-donate-to-nonprofits/



In order to meet business goals, you should
define them as precisely as possible and then
create a series of specific objectives to reach them
on a timely manner.

For each department, make sure to have your
assignments done by the deadline.

CEO:

*  Working with Operations on small
meetings with each department

Finance:

« Pay Bills

KINGS LIONS
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Congrats to our CEO Carlos Hernandez and Billy Chedester,
CEO of H20 on receiving a $500 donation from the Rotary
Club that will go towards our fund raising for our next trade
show.

Sales:

* Paying Bills

* Putting in contracts
IT:

* Commercial
* Improving Company website

Marketing:
"DREAMS AND «  Work on Trade show
DEDICATIONAREA booth
POWERFUL Operations:
COMBINATION." *  Work with the CEO
~WILLIAMLONGGOOD on departmental meetings

Human Resources:

* Submit Newsletter
* DPrepare for Bay Area Trade Show
* Personal finances for new employee
* Establishing Conflict Resolution Policies

OUR MISSIONISTOPROVIDEAREVOLUTIONARY PRODUCT THAT WILL

Chargi-Fi

RIDYOU FROM
BEINGTRAPPEDWITHINACOUPLEOF FEET
FROMTHE WALL. WE AREDEDICATED

TO CHARGING THAT IS FAST, EFFICIENT, ANDGIVES THECUSTOMERS
A LONGER BATTERY LIFE.



Having funding for trips and
living accommodations during
trade show competitions can be
troubling for many VE
companies.

With the Bay Area Venture
Challenge, teams must come up
with a suitable business plan
that will solve that issue and
provide ongoing revenue for a
real business.

If you currently have a real
business, come up with a
straight forward plan that
would adjust or expand your
business in a positive direction.

This plan comes in two parts:
written submission and oral
presentation.

"EXPIERENCEIS THE
NAMEEVERYONE
GIVESTOTHEIR
MISTAKES.

-0SCAR WILDE

Written Submission:

This is submitted online by no
later than February 20, 2018.
The plan should include the
following components:

* Cover page including
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business name and logo

» Table of Contents

* Executive Summary

* Mission, Goals and
Objectives

* Description of the
Business (industry, legal
description, location)

* Products and Services

* Marketing Plan

* Operations

* Key Personnel

* Financial Plan

* Appendix (including
organization chart)

The finalists will be notified by
March 10, 2018 and will present
their plan to a business panel
on March 17, 2018.

Oral Presentation:

When it comes to this business
challenge, only the finalists
from the written portion is
entered.

During this challenge, judges
will look and critique based on
this criteria:

-

\,.ﬂ"ﬂ L ey

* Knowledge - Presenters
have clear knowledge of
content

*  Q&A - Presenters clearly
respond to questions.
Answers are complete
and relevant to the
question

* Delivery - Professional
and all members actively
participated

The same real business idea
cannot be entered more than
twice. If you're having trouble
figuring out a real business to
do, here are some examples:
Catering, computer software
lessons or tech support, website
creation and maintenance for
small businesses in town, tax
preparation, your team'’s
student government, etc.

All of these are perfect
examples on how to nail the
venture challenge while also
helping your community in a
real world setting.



CALENDAR

JANUARY 12TH

E-commerce website

submission period; entries

were pulled from firm
Whether you are the Bill Gates of Virtual Enterprise or a new member iigutolg/Aiit ity oluleld B

to the world of entrepreneurship, catching a consumer'’s attention and [REVESEEIILAEE
getting them to buy your product is always the challenge. Your
product will get overlooked if you are unable to stand out and appeal JAN ngH-FEB 16TH
to the buyers.

Company newsletter

With this year's Wow Factor Competition, Judges will be looking for submission period. Judging
eye-popping features that are drawing them to the booth to get more B
information. Here are some guidelines to follow in order to get that

"Wow" factor: FEBZGTH'MAR‘GTH

*  Business Name, Logo and Concept Video commercial submission

*  Product Placement period. Judging period is
* Business Concept 3/17/18-4/8/18.

* Audience Appeal
» STANDOUT FEATURES:

- Unique product or service MARGH 17TH'18TH

- Uniform or company theme in attire .
_ Giveaways San Francisco Bay Arga '
o Conference & Exhibition in

- Activity or Interest Ol O,

- Logo and theme, color and decorations, branding
consistency

- Booth design is unique and
original

_SUVANNA URIBE

| Always ready to help everyone, she
takes initiative to help not only her
Department, though all the others in
the company.

DILLON PARSONS

He has put in a lot of hard work into
the Sales department, esp. with
stepping up as a leader in that group.
He inspires others to work just as
' hard as he does.

ELIZABETH DRISKELL

|
She is a smart, diligent, and dedicated
worker. She comes in everyday ready

R

to work. She works well with Dillon
Parsons and together, make a powerful

duo in the sales department. -

HE HAYD EN SMITH Chargi-Fi employees must be able to Communicate,

He mav come to work late: however. he Fundraise, know how to Lead, be accountable for one's
COunteSI,‘S it with hard work and his actions and most importantly be productive in tasks and the
omedic personality. Thus, making a quality of them.

well working environment for
everybody.




