
When you?re feel ing under  the weather , ever ything slows dow n. Forget having fun w ith fr iends or  
even going to work.  That won't be the case i f  you know  the proper  way not to get sick. Here's 5 easy 
tips for  stopping that cold or  f lu as soon as you feel i t 

coming.

Pr op your sel f  up 
w i th  pi l l ows. 
Keeping your  head 
elevated at night 
helps your  nasal 
passages stay open. 
You?ll  wake up 
feel ing r efr eshed and 
able to breathe 
better.

Take a hot  shower . 
Studies also show  
that ver y humid air  
can be toxic to 
vir uses. The steam from a hot shower  or  humidi f ier  w i l l  loosen up 
the congestion in your  head and chest.

Dr ink  up. Dr inking lots of l iquids w i l l  thin congestion and keep your  
throat moist. I f  you?re ti r ed of plain old water , tr y hot tea, clear  
chicken or  vegetable broth, or  infused water  for  some added f lavor. 

Get  a good n ight?s sleep. Just how  impor tant is i t?  People who get 
less than seven hours of sleep on average are three times more likely 
to get a cold than those who snooze for  eight hours or  more. So , 

make sure you?re 
getting plenty of 
shut-eye.

Take a ?m ega dose? 
of  Vi tam in C.Vitamin 
C is proven to shor ten 
the duration of a cold 
or  f lu once i t?s 
star ted. 
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Ways to make sure you dr ive 
safely on foggy days...

- Slow  dow n. Dr iving at 
normal speeds in fog 
can be ver y 
dangerous. ...

- Always use 
headlights, never  
br ights. Avoid using 
high-beam headlights 
in fog as fog consists 
of tiny water  droplets 
that spread and 
ref lect l ight. 

- Stay focused on the 
road. Dr iving in fog is 
not a time for  

Get  
of f  
t he 

wal l !

The Dai ly Charge

 DIY  ON  BEING  HEALTHY

THINK 
OUTSIDE 
THE FOG

 best  way t o stay away f r om t he  col d or  f l u



In order  to meet business goals, you should 
define them as precisely as possible and then 
create a ser ies of speci f ic objectives to r each them 
on a timely manner.

For  each depar tment, make sure to have your  
assignments done by the deadline.

CEO:

- Working w ith Operations on small 
meetings w ith each depar tment

Finance:

- Pay Bi l ls

Congrats to our  CEO Car los Hernandez and Bi l ly Chedester , 
CEO of H2O on receiving a $500 donation from the Rotar y 
Club that w i l l  go towards our  fund raising for  our  next tr ade 
show..

Sales:

- Paying Bi l ls
- Putting in contracts

IT:

- Commercial
- Improving Company website

Mar ket ing:

- Work on Trade show  
booth

Oper at i ons:

- Work w ith the CEO 
on depar tmental meetings

Hum an Resour ces:

- Submit Newsletter
- Prepare for  Bay Area Trade Show
- Personal f inances for  new  employee
- Establishing Confl ict Resolution Policies

"Dr eams and 

dedicat ion ar e a 

power f ul  

combinat ion."

- Wil l iam l onggood

Our   mission  is t o pr ov ide a r evol ut ionar y  pr oduct  t hat  wil l  
r id you  f r om 

being t r apped wit hin a coupl e of  f eet
 f r om t he wal l . We ar e dedicat ed

 t o  char ging t hat   is  fast ,  ef f icient ,  and gives t he cust omer s 

a  l onger   bat t er y  l if e.

CHARGI- FI'S GOALS
 t he  Depar t mental  tasks of  t he company



Having funding for  tr ips and 
l iving accommodations dur ing 
tr ade show  competi tions can be 
troubling for  many VE 
companies. 

With the Bay Area Venture 
Challenge, teams must come up 
w ith a sui table business plan 
that w i l l  solve that issue and 
provide ongoing r evenue for  a 
r eal business.

If  you cur rently have a r eal 
business, come up w ith a 
str aight for ward plan that 
would adjust or  expand your  
business in a posi tive dir ection.

This plan comes in two par ts: 
w r i tten submission and oral 
presentation.

Wr i t ten Subm ission:

This is submitted online by no 
later  than Februar y 20, 2018. 
The plan should include the 
fol low ing components:

- Cover  page including 

business name and logo 
- Table of Contents 
- Executive Summar y 
- Mission, Goals and 

Objectives 
- Descr iption of the 

Business (industr y, legal 
descr iption, location) 

- Products and Ser vices 
- Marketing Plan 
- Operations 
- Key Personnel 
- Financial Plan 
- Appendix (including 

organization char t)

The f inal ists w i l l  be noti f ied by 
March 10, 2018 and w i l l  present 
their  plan to a business panel 
on March 17, 2018. 

Or al  Pr esentat i on:

When i t comes to this business 
challenge, only the f inal ists 
from the w r i tten por tion is 
entered. 

Dur ing this challenge, judges 
w i l l  look and cr i tique based on 
this cr i ter ia:

- Know ledge ? Presenter s 
have clear  know ledge of 
content

-  Q&A ? Presenter s clear ly 
r espond to questions. 
Answers are complete 
and relevant to the 
question 

- Deliver y ? Professional  
and al l  members actively 
par ticipated

The same real business idea 
cannot be entered more than 
tw ice. I f  you'r e having trouble 
f igur ing out a r eal business to 
do, here are some examples:  
Cater ing, computer  software 
lessons or  tech suppor t, websi te 
creation and maintenance for  
small businesses in tow n, tax 
preparation, your  team's 
student government, etc.

All  of these are per fect 
examples on how  to nai l  the 
venture challenge whi le also 
helping your  community in a 
r eal wor ld setting.

"Expier ence is t he 

name everyone 

gives t o t heir  

mistakes."

- Oscar  wil de

CHALLENGE 
ACCEPTED!

detail s on t he Bay Ar ea 
vent ur e chal l enge



Whether  you are the Bi l l  Gates of Vir tual Enterpr ise or  a new  member  
to the wor ld of entr epreneurship, catching a consumer 's attention and 
getting them to buy your  product  is always the challenge. Your  
product w i l l  get over looked i f  you are unable to stand out and appeal 
to the buyers.

With this year 's Wow  Factor  Competi tion, Judges w i l l  be looking for  
eye-popping features that are draw ing them to the booth to get more 
information. Here are some guidelines to fol low  in order  to get that 
"Wow " factor :

- Business Name, Logo and Concept 
- Product Placement 
- Business Concept 
- Audience Appeal 
- STANDOUT FEATURES: 

- Unique product or  ser vice 
- Uniform or  company theme in atti r e
- Giveaways 
- Activi ty or  Interest 
- Logo and theme, color  and decorations, branding 

consistency 
- Booth design is unique and 

or iginal

suvanna  ur ibe

Cal endar
Januar y 12t h

Jan. 29t h- Feb. 16t h 

f eb.26t h- mar .16t h

mar ch 17t h- 18t h
San Francisco Bay Area 
Conference & Exhibi tion in 
Oakland, Ca.

Video commercial submission 
per iod. Judging per iod is 
3/17/18-4/8/18. 

Company newsletter  
submission per iod. Judging 
per iod is 2/17/18-3/4/18.

E-commerce website 
submission per iod; entr ies 
were pulled from f i rm 
dir ector y. Judging per iod is 
1/13/18-2/4/18.

YOU HAVE THAT WOW 
FACTOR!

Chargi-Fi  employees must be able to Communicate, 
Fundraise, know  how  to Lead, be accountable for  one's 
actions and most impor tantly be productive in tasks and the 
quali ty of them.

DON'T FORGET OUR 
MCG'S!

Dil l on    par sons

hayden   smit h

El izabet h    dr iskel l

Always ready to help ever yone, she 
takes ini tiative to help not only her  
Depar tment, though al l  the others in 
the company.

He has put in a lot of hard work into 
the Sales depar tment, esp. w ith 
stepping up as a leader  in that group. 
He inspir es others to work just as 
hard as he does.

He may come to work late; however , he 
counter s i t w i th hard work and his 
comedic per sonali ty. Thus, making a 
well  working environment for  
ever ybody.

She is a smar t, di l igent, and dedicated 
worker. She comes in ever yday ready 
to work. She works well  w i th Di l lon 
Parsons and together , make a power ful 
duo in the sales depar tment.


