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From  paper  to  3D .  

From  idea  to  prototype .  

From  vis ion  to  real i ty .  

BluePr int ’s  miss ion  i s  to  

improve  bus iness  

operat ions  by  leveraging  3D  

pr int ing  technology .  



Ab o u t  

ABOUT  US  

The  top  3  revo lut ionary  indust r ies  

to  be  invo lved  in  are  art i f ic ia l  

in te l l igence ,  augmented  rea l i ty ,  

and  3D  pr int ing .  BluePr int  i s  a  

s tar tup  company  that  leverages  

addi t i ve  manufactur ing ,  or  3D  

pr int ing ,  technology  fo r  the  

success  of  other  companies .  Our  

company  in tegrates  such  

technology  in  bus iness  

promot ional  i tems ,  prototypes ,  

and  sca led  arch i tectura l  models ,  

creat ing  a  combinat ion  of  

products  and  serv ices  that  no  

other  Vi r tua l  Enterpr i se  company  

of fers .  

BluePr int  so lves  the  problems  

bus inesses  have  and  even  the  

ones  they  did  not  know  ex is ted .  

With  our  prototypes ,  

entrepreneurs  can  have  a  v i sua l  

representat ion  of  the i r  products  

and  ident i f y  any  key  adjustments  

that  need  to  be  made  before  

product ion .  Our  promot ional  

i tems  are  the  so lut ion  fo r  

companies  that  have  seen  a  drop  

in  sa les  due  to  outdated  sa les  

tact ics .  Our  arch i tectura l  models  

prov ide  an  accurate ly  sca led  

model ,  rather  than  a  s tandard  2D  

bluepr int  that  i s  harder  to  

v i sua l ize .  Bluepr int ’s  product  

of fer ings  need  to  be  in tegrated  

in to  bus inesses  fo r  growth ,  new  

revenue  s t reams ,  and  expans ion .  

CONTACT  

bluepr intve .com  

bluepr intve@gmai l .com  

718 -281 -8297  

INTAGRAM  @bluepr int .3d  

TWITTER  @BPr int3d

INVEST  IN  US  AND  

WATCH  YOUR  

DREAMS  UNRAVEL .

https://twitter.com/bprint3d


As  a  new  s tar tup  company ,  BluePr int

took  out  a  loan  of  250 ,000  USD  in

October  to  f inance  our  in i t ia l

operat iona l  expenses .  We  have  s ince

paid  of f  th i s  loan  in  February  2018 ,

ear l ie r  than  our  in i t ia l  predict ion  on

Apr i l  2018 .   

Our  focus  i s  on  long - te rm  growth  over

short - te rm  and  short -s ighted  prof i t

marg ins .  Current ly ,  in  a  Gold i locks

economy ,  BluePr int  saw  low  in f la t ion

and  low  in terest  rates  as  an  opportuni ty

to  s tar t  a  new  bus iness .  At  BluePr int ,

c l ient  success  i s  dr iven  by  employee

success ,  so  we  ensure  that  our

employees  reach  the i r  fu l les t  potent ia l .   

Organizat ion  i s  a  v i ta l  factor  in  creat ing

a  s table  work  env i ronment .  Planning

and  communicat ion  i s  a  top  pr ior i ty  to

fur ther  reach  our  company  and

employee  goals .  Profess iona l

deve lopment  workshops  and

department  presentat ions  guarantee

that  employees  express  the i r  opin ions

f ree ly  and  they  create  a  cul ture  of

respect  and  apprec iat ion .   

Ideas  f rom  a l l  employees  are  welcomed

so  that  they  can  be  incorporated  in  any

important  decis ion .  Employees  gain  a

sense  of  apprec iat ion  and  respect  in

knowing  that  the i r  vo ice  i s  being

pro jected ,  a l lowing  our  company  to

bui ld  uni ty .  

COMPANY

2017  -  2018

W h e r e  we 'r e  a t  t o d ay

W h e r e  W e 'r e  G o i n g

BluePr int  success fu l l y  broke  even  back  in  February  2018  with  a  tota l  of

650 ,000  grams  worth  of  products  so ld  and  a  heal thy  prof i t  margin  of

18%.  Our  balance  sheet  shows  we  paid  of f  our  loan ,  have  a  pos i t i ve  cash

f low  with  over  hal f  a  mil l ion  in  our  sav ings  account ,  and  a  debt  to

equi ty  rat io  of  jus t  .26 .   

We  have  found  great  success  with  our  most  prof i tab le  and  popular

product  l ine ,  promot ional  i tems ,  but  we  are  determined  to  fu r ther  push

our  company  fo rward .  Our  ex is t ing  l ine  of  s tandard  promot ional  i tems

inc lude  nameplates ,  logo  squares ,  and  logo  key  chains .  Ear ly  in  January ,

we  l aunched  our  premium  promot ional  l ine  with  funct iona l  i tems

catered  spec i f ica l l y  to  each  c l ient .    
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COMPANY

The  l aunch  of  our  new  product  l ine  in

January  has  shown  that  our  sa les  had

s ign i f icant ly  surpassed  our  pro ject ions .

With in  a  month  of  the  l aunch ,  i t  has

a l ready  become  our  best -se l l ing

product .  These  products  encourage  new

depths  of  customizat ion  that  are

indust ry  spec i f ic .  Every  company  i s

id iosyncrat ic ,  there fore  they  need

promot ional  products  ta i lo red  to  the i r

bus iness  model .  

Each  order  wi l l  have  des igns  made

spec i f ic  to  each  company  and  can

incorporate  any  logo ,  s logan ,  or  content

des i red  by  the  c l ient .  These  funct iona l

i tems  can  be  in tegrated  in to  the  l i ves

of  the  ta rget  audience ,  there fore

making  them  more  ef fect ive .  

Matchwear ,  a  Vi r tua l  Enterpr i se

c loth ing  company ,  purchased  t ie  c l ips

and  cuf f  l inks  fo r  the i r  c l ients .  Since

the i r  ta rget  market  wears  fo rmal  att i re ,

the  addi t iona l  accessor ies  that  come

with  the i r  purchase  are  great

promot ional  i tems  that  are  fu l l y

funct iona l  fo r  the i r  consumers .  Another

example  of  our  l ine 's  appl icat ion  would

be  with  WeWork ;  they  could  order

custom  pr inted  cof fee  holders  fo r  a

permanent  brand  presence  in  the

of f ice .   

Generat ing  a  more  va luable

promot ional  product  wi l l  not  only  lead

to  an  increased  pos i t i ve  assoc iat ion

with  BluePr int ,  but  would  serve  to  be

more  ef fect ive  fo r  our  c l iente le 's

purpose .  

P r e m i u m  p r o m o t i o n  L I N E

"NEWLY  LAUNCHED  IN  JANUARY ,  OUR  PREMIUM

PROMOTIONAL  ITEMS  PROVIDE  UNIQUE  BRAND

RECOGNITION  AND  ARE  ACTUALLY  FUNCTIONAL

AND  100%  SPECIFIC  TO  THAT  CLIENT ’S

BUSINESS .  "



2017  -  2018

COMPANY

B r a n c h i n g  o u t
ENTERING  THE  MOBILE  APP  GAME

BluePr int  plans  to  take  3D  pr int ing  

in to  the  hands  of  our  consumers .  

We  have  s tar ted  to  deve lop  an  app  

with  a  bui l t - in  3D  des ign  sof tware  

that  a l lows  consumers  to  

exper iment  with  the i r  own  

des igns .  Our  c l ients  can  not  only  

have  complete  autonomy  over  

the i r  des ign  but  a lso  enjoy  even  

greater  creat ive  f reedom .  

Furthermore ,  the  app  wi l l  a l low  us  

to  achieve  our  long - te rm  goal  of  

promot ing  the  STEM  f ie ld  by  

educat ing  users  on  the  potent ia l  

of  the  3D  pr int ing  indust ry .  

We  have  decided  to  enter  the  

mobi le  market  and  invest  in  

dig i ta l  advert i s ing  f rom  Nuapps  fo r  

advert i s ing  on  three  mobi le  apps .  

In -app  ads  wi l l  prov ide  brand  

v i s ib i l i t y  and  di rect  t ra f f ic  to  our  

webs i te .  In  addi t ion  to  in teract ive  

market ing  s t rateg ies ,  dig i ta l  

advert i s ing  helps  us  expand  our  

market  reach ,  to  the  300  mil l ion  

people  in  the  U .S .  that  own  and  

use  a  smartphone  (Stat i s ta ) .  

Accord ing  to  research  f rom  

Nie lsen  Cata l ina  Solut ions  (NCS ) ,  

brands  are  proven  to  exper ience  

an  ROI  of  as  much  as  three  dol la rs  

fo r  every  one  dol la r  spent  

increas ing  revenue .  To  fu r ther  

expand  our  c l ient  outreach ,  

Nuapps  of fered  BluePr int  a  re fer ra l  

promot ion .  With  each  success fu l  

re fer ra l  f rom  us ,  BluePr int  makes  a  

10% of  the i r  prof i t .    
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PEOPLE

wh a t  a b o u t  t h e  T e a m?
ANNOUNCEMENT  AND  UPDATES

HOW  WE  RUN  THINGS  AT

BLUEPRINT .  WHAT  YOU  NEED

TO  KNOW  TO  JOIN  THE  TEAM .  

WEEKLY  AGENDAS

Team members will be receiving a 

physical and digital copy of the 

weekly agenda from your supervisor.

EMPLOYEE  OF  THE  MONTH

A standout employee will be

nominated each month by each

department and among them, one

will be selected as EOTM.

MONTHLY  EVALUATIONS

Be sure to fill out and submit your 

monthly evaluations. BluePrint only 

works if the team does.

HUMAN  RESOURCES  WEBSITE

The Human Resources Website is 

officially up and running. Refer to it 

for updates and announcements. 



PEOPLE

T e a m  s t a n d o u t s
EMPLOYEES  OF  THE  MONTH

2017  -  2018

HAKAN  J IANG  

FINANCE

GAVIN  ORTEGON  

SALES  

MADISON  CHEN  

PRODUCTS

DAVID  HE  

DESIGN

JERON  MELROY  

SALES

OCTOBER NOVEMBER DECEMBER JANUARY

FEBRUARY

Each  month  we  recognize  a  team  member  who  has  

exceeded  expectat ions  with  the i r  ef for ts  and  

contr ibut ions  to  BluePr int .  The  members  featured  here  

epi tomize  the  va lues  of  th i s  company ,  demonst rat ing  

leadersh ip ,  in i t ia t i ve ,  char i ty ,  and  team  col laborat ion .  

They  do  except iona l  work  and  serve  as  a  model  fo r  the  

team  to  work  towards .  

Congratu lat ions  and  keep  up  the  great  work .
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COMPETITIONS

c o m p e t i t i o n s
SUPPORT  THE  TEAMS

(Lef t  to  Right )  Chie f  Product ion  Off icer  Michael  

Kouroupakis ,  Sales  Representat i ve  Nabeel  Kasem ,  Sales  

Director  Gav in  Ortegon ,  Chie f  F inanc ia l  Off icer  J ing  L in ,  

Chie f  Execut ive  Off icer  Yasmeen  Persaud ,  F inanc ia l  

Director  Al l i s ion  La i

NATIONAL  BUSINESS  PLAN  COMPETIT ION BAY  AREA  CONFERENCE  &  EXHIBIT ION

(Lef t  to  Right )  Accountant  Hakan  J iang ,  Chie f  

Market ing  Off icer  Amy  He

HUMAN  RESOURCES  COMPETIT ION

(Lef t  to  Right )  Addit i ve  Manufactur ing  Engineer  Karen  

L in ,  Human  Resources  Specia l i s t  Helen  L iu

MARKETING  COMPETIT ION

(Lef t  to  Right )  Graphic  Des igner  Anna  Zhang ,  

Market ing  Director  Sof ia  Tropai t i s
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INDUSTRY

Ear l ie r  in  January  ,  Adid ias  announced

the  re lease  of  Futurecra f t  4D ,  with  a

plan  to  produce  100 ,000  pai rs  by  the

end  of  2018 .  In  col laborat ion  with

Carbon  3D ,  They  have  leveraged  the i r

D ig i ta l  L ight  Synthes i s  technology  that

i s  enabled  by  Carbon 's  CLIP  process .

Furthermore ,  the i r  rap id  product

deve lopment  process  enables  Adidas  to

create  over  50  var iat ions  of  the i r

midso le  l a t t ices  before  set t ing  on  the i r

cur rent  des ign .  The  use  of  3D  pr int ing

maximizes  Adidas '  des ign  f reedom  to

enhance  the  midsole 's  per formance  and

overcome  product ion  const ra ints

assoc iated  with  t rad i t iona l  3D  pr int ing .  

Fol lowing  l as t  month 's  l aunch ,  Adidas

wi l l  soon  be  making  the  Futurecra f t  4D

ava i lab le  at  the  brand ’s  New  York  City

f lagsh ip  ( located  at  46th  Street  and  5th

Avenue ) .  In  order  to  reserve  a  pai r ,

those  in  the  NY  area  wi l l  have  to

download  the  Adidas  app  and  s ign  up

to  part ic ipate  in  the  drop  before

reservat ions  open  up  l a ter  th i s  week .

Reservat ions  wi l l  be  conf i rmed  on  a

f i r s t  come ,  f i r s t  served  bas i s  once  the

reservat ions  window  opens .  

Ad i d a s  f u t u r e c r a f t4d

ADIDAS  REVOLUTIONIZES  ATHLETIC  

FOOTWEAR  WITH  FUTURECRAFT4D

http://www.adidas.com/us/futurecraft 

https://www.carbon3d.com/stories/adidas/ 

https://www.theverge.com/2017/4/7/15216724/adidas-3d-printed-sneaker-futurecraft 

https://www.highsnobiety.com/p/adidas-futurecraft-4d-release-date-price/ 
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RECAPITULATION

Delo i t te ’s  U .S .  CEO ,  Cathy  Engelbert ,

gave  an  empower ing  speech

emphas ized  the  importance  of

authent ic i ty  and  empathy  as  key

leadersh ip  t ra i t s .  BluePr int  CEO

Yasmeen  Persaud  was  in  

attendance  fo r  the  Youth  Bus iness

Chal lenge ,  plac ing  5th  place ,  

a longs ide  NuApps  CEO  Annie  Law  and

MatchWear  CEO  Sinbay  Tan .  

The  2017  Fa l l  Execut ive  Conference  took

place  at  Delo i t te ’s  Nat ional  Off ice  on

Wednesday ,  November  8 .  Thi r ty - f i ve  VE

Execut ives  f rom  twenty -nine  New  York

Ci ty  high  schools  had  the  opportuni ty

to  network  with  indust ry  leaders :  Cathy

Engelbert ,  Del lo i t te ’s  U .S .  CEO ;  Tom

Smith ,  Managing  Director  of  Delo i t te

Adv isory ;  and  Steve  Gal lucc i ,  a  New

York  Managing  Partner .    

2 0 1 7  F a l l  E x e c u t i v e  C o n f e r e n c e  

" IT  WAS  A  GREAT  EXPERIENCE  BECAUSE  

I  LEARNED  HOW  TO  BE  INNOVATIVE  AND  

DEVELOP  GREAT  LEADERSHIP  SKILLS"  

-  YASMEEN  PERSAUD ,  BLUEPRINT  CEO
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RECAPITULATION

4 t h  a n n u a l  b u s i n e s s  s e m i n a r  
BUSINESS  PLAN  PITCH

On  November  17 ,  BluePr int  was  

inv i ted  to  the  AOFE  Network ing  

Event  to  create  partnersh ips  and  

f ind  new  c l ients .  Employees  who  

were  in  attendance  fo r  the  f i r s t  

t ime  implemented  themselves  

seamless ly  in to  the  event  and  were  

able  to  not  only  make  more  sa les  

but  give  indust ry  adv ice  to  other  

f i rms  to  improve  the i r  in terna l  

s t ructure .  Our  engineer  Zarmeen  

spoke  with  MM  and  once  she  

rea l ized  the i r  di f f icu l ty  with  

money  management ,  she  was  

able  to  help  the  f i rm  better  the i r  

serv ices .  One  of  BluePr int ’s  three  

product  l ines ,  promot ional  

mater ia l s ,  has  an  emphas is  on  

face - to - face  market ing .  Our  young  

execut ives  were  able  to  implement  

our  face - to -  face  market ing  

s t rategy  fo r  the  f i r s t  t ime  and  saw  

the  va lue  of  being  able  to  red i rect  

the i r  pitch  to  each  potent ia l  

c l ient .  The  exper ience  advanced  

the i r  pitch  s t rategy  and  increased  

brand  awareness  and  consumer  

credib i l i t y  as  we  begin  to  bui ld  a  

personal  re lat ionsh ip  with  our  

market .  

"THIS  EVENT  IS  ONE  OF  THE  FIRST  BUSINESS  

TRIPS  I  HAVE  ACCOMPLISHED .  IT  WAS  

EXCEPTIONALLY  SUCCESSFUL .  ALONG  WITH  ALL  

THE  FUN ,  I  WAS  ABLE  TO  FURTHER  DEVELOP  MY  

LEADERSHIP  SKILLS . "

-  ZARMEEN  ALI ,  3D  ENGINEER
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RECAPITULATION

They  came  up  with  execut ions  on  new

market ing  in i t ia t i ves  to  promote  school

food ,  the  eat ing  exper ience  and  gett ing

students  to  enter  the  cafeter ia .  We  a lso

had  a  technolog ica l  team  that  worked

to  come  up  with  technolog ica l

advancements  fo r  the  School  Food  app

and  webs i te .  After  the  School  Food

Meet ing ,  we  were  able  to  condense  our

ideas  to  focus  on  only  four  execut ions ;

School  Food  T -sh i r t  fo r  facu l t ies ,

Geof i l te r  des ign ,  v iny l  wraps ,  scr ipt ing

and  des ign ing  a  documentary  v ideo .  

School  Food  i s  committed  to  prov id ing

nutr i t iona l  food  to  our  s tudents  and

partners  with  schools  in  New  York  City

mainta in  a  good  re lat ionsh ip  with  the

school  community .  Whi le  they

succeeded  in  the  fo rmer ,  they  asked

help  f rom  our  VE  s tudents  to  help

enhance  the  s tudent  exper ience  in  the

cafeter ia .  When  School  Food  reached

out  to  BluePr int ,  we  were  more  than

happy  to  be  apart  of  th i s  movement

that  promoted  not  only  f ree  school

lunch  but  a  better  lunch  eat ing

env i ronment .  The  team  prepared  fo r  the

meet ing  with  the  Deputy  Execut ive

Di rector  at  NYC  DOE ,  Off ice  of

SchoolFood ,  Armando  Taddei  on

October  30th .   

s c h o o l  f o o d s  t h i n k  t a n k  

"BEING  PART  OF  THE  SCHOOL  FOOD  PROGRAM  WAS  ONE  OF  THE  

BEST  DECISION  I  MADE  THROUGHOUT  MY  EXPERIENCE  WITHIN  THE  

VIRTUAL  ENTERPRISE  PROGRAM  IN  MY  SCHOOL .  THROUGH  

MEETING  ARMANDO  TADDEI ,  NOT  ONLY  DID  I  GAIN  EXPOSURE  IN  

MEETING  REAL  BUSINESS  LEADERS ,  BUT  I  WAS  ALSO  ABLE  TO  

ENHANCE  MY  PROBLEM -SOLVING  SKILLS .  

-  KAREN  L IN ,  3D  ENGINEER
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RECAPITULATION

We  managed  to  win  Gold  fo r  the  

Company  Newslet ter  and  Employee  

Handbook .  MatchWear ,  a  fash ion  

company  we  share  an  of f ice  space  with  

a lso  found  success ,  won  Gold  fo r  Booth  

Des ign  and  Salesmanship .  NuApps  

brought  an  incredib le  disp lay  to  the  

t rade  show  with  the i r  Vi r tua l  Real i ty  

Game  that  garnered  qui te  a  bit  of  

attent ion .  I t  was  an  unforgettable  

exper ience  fo r  the  attendees  and  we  

have  a l l  learned  a  lo t  fo r  future  

exhib i t ions .

The  2018  Long  I s land  Regional  

Conference  &  Exhib i t ion  brought

together  over  1 ,000  s tudents ,

educators ,  and  bus iness  leaders  on

January  4th  at  Farmingdale  State

Col lege ,  to  s imulate  a  t rade  exper ience .

BluePr int  attended  the  event  and

part ic ipated  in  the  Company  Branding ,

Company  Newslet ter ,  E -Commerce

Webs i te ,  Employee  Handbook ,  Sales

Mater ia l s ,  Video  Commerc ia l ,  Booth

Des ign ,  and  Salesmanship

compet i t ions .  

L o n g  I s l a n d  t r a d e  s h O w  

" IT  WAS  A  TRULY  REWARDING  EVENT  AND  I  

MANAGED  TO  LEARN  A  LOT  ABOUT  

NETWORKING .  I 'M  GLAD  I  ATTENDED  THE  

TRADESHOW . "  

-  HELEN  L IU ,  HUMAN  RESOURCES  SPECIALIST
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RECAPITULATION

We  could  not  be  more  proud  of  the  

three  companies  fo r  the  months  of  hard  

work  and  t ime  they  dedicated  to  

prepar ing  fo r  Nat ionals .  Though  they  

may  have  made  i t  through  to  the  f ina l  

round ,  they  re fuse  to  become  

complacent  and  s tayed  behind  an  ext ra  

hal f  an  hour  to  re f lect  on  and  eva luate  

the i r  per formance .  Congratu lat ions  on  

your  successes  and  we  wish  both  teams  

the  best  of  luck  at  the  Youth  Bus iness  

Summit  th i s  coming  Apr i l .  

In  December ,  the  three  f i rms  hosted  at

Fran ics  Lewis  High  School ,  BluePr int ,

Nuapps ,  and  MatchWear ,  competed  in

the  c i tywide  compet i t ion .  BluePr int  and

Nuapps  advanced  to  the  Nat ional

Round ,  by  plac ing  2nd  and  1 s t  place ,

respect ive ly .  Unfortunate ly ,  MatchWear

did  not  go  through ,  plac ing  4th  in  the

compet i t ion .  However ,  they  gave  an

except iona l  per formance  and  the i r

company  has  advanced  fu r ther  than

prev ious  years .  

N Y C  B u s i n e s s  P l a n  C o m p e t i t i o n  

"MIGHT ’VE  GOTTEN  TOP  2 ,  BUT  PRACTICE  LIKE  

YOU  ARE  LAST"  

-  CHRISTOPHER  POWER ,  MENTOR
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CALENDAR

u p c o m i n g  e v e n t s

TRADE  SHOW  PREPARATION

WORKSHOP  

Date: Friday, March 2nd 

Time: 3:30 to 5:30 PM 

Venue: Martin Luther King Campus 

Address: 122 Amsterdam Avenue, New

York, NY, 10023 Room 325C 

STUDENT  EXECUTIVE  CONFERENCE

-  HOSTED  BY  SONY  

Date: Wednesday, March 28th 

Time: 9:00 AM to 3:00 PM 

Venue: SONY 

Address: 25 Madison Avenue, New

York, NY 10010

"WINNING  WOMEN"  LEADERSHIP

CONFERENCE  

Date: Thursday, March 8th 

Time: 8:30 AM to 3:30 PM 

Venue: NBCUniversal Inc 

Address: 30 Rockefeller Plaza, New

York, NY 10112, USA 

SAN  FRANCISCO  BAY  AREA

ENTREPRENEURSHIP  

CONFERENCE  &  EXHIBITION  

Date: Saturday, March 17, 2018, to

Sunday, March 18, 2018 

Time: 7:30 AM to 3:00 PM 

Venue: Oakland Convention Center 

Address: Oakland Convention Center 

1001 Broadway, Oakland, CA 94607

2018  YOUTH  BUSINESS  SUMMIT  

MONDAY ,  APRIL  16 ,  2018 ,  TO  

WEDNESDAY ,  APRIL  18 ,  2018  

MONDAY ,  APRIL  16 ,  2018

National Competitions 

Time: 8:30 AM to 3:00 PM 

Venue: Microsoft Technology Center 

Global Business Challenge 

Time: 1:00 PM to 7:00 PM 

Venue: Microsoft Technology Center 

International Trade Exhibition

Time: 4:00 PM to 7:00 PM 

Venue: Pier 92 

TUESDAY ,  APRIL  17 ,  2018

International Trade Exhibition

Time: 7:00 AM to 7:00 PM 

Venue: Pier 92 

WEDNESDAY ,  APRIL  18 ,  2018

International Trade Exhibition

Time: 7:00 AM to 4:00 PM 

Venue: Pier 92 

ALL  WEEK

ScaVEnture Hunt 

The NYC ScaVEnture be available 

throughout the week of the Youth Business 

Summit. More details will follow 
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BLUEPRINT  NEWSROOM

Contact
blueprintve.com 

blueprintve@gmail.com 

718-281-8297 

Instagram @blueprint.3d 

Twitter @BPrint3d 

Office Hours
11:04 am - 12:32 pm

Main Office
58-20 Utopia Pkwy, 

Fresh Meadows, NY 

11365 

LIU Brooklyn Office
1 University Plaza, 

Brooklyn, NY 11201 

(718) 488-1609 


